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The docztoral disse.nation addresses the integrative relationship between digital media and graphic
design in supporting and promoting tourism in the city of Alexandria, and how contemporary

digital tools and visual communication strategies can be employed to reshape the city’s image as
a tourist destination that combines authenticity and modernity.

Although Alexandria possesses unique historical and cultural assets — including monuments,
landmarks, distinguished architecture, and a rich artistic and civilizational heritage — its current
tourism reality does not reflect these potentials. Tourism activity remains mostly limited to the
summer season and beach tourism, while the city’s historical, cultural, and artistic assets are not
sufficiently utilized in tourism promotion. Hence, the research problem lies in the weak
employment of graphic design and digital media in constructing a contemporary visual identity

capable of presenting Alexandria as an integrated destination that brings together the past and the
present.

The study argues that in the modern era, digital media has become one of the most influential tools
in shaping tourists’ attitudes and decision-making through interactive platforms, visual
storytelling, and immersive technologies such as augmented reality and artificial intelligence.
Graphic design, in turn, represents a fundamental axis in the visual communication process,
contributing to the formulation of visual messages that convey the identity and spirit of a place in
an attractive and influential manner. Therefore, the integration of digital media with graphic design
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represents a powerful tool through which the visual image and comp etitrvioss of kg
destinations can be enhanced.

The researcher adopted the descriptive-analytical method supported by an applied study. The
theoretical framework analyzed the role of digital media in tourism — its types, functions, anq
influence on tourist behavior — in addition to studying the aesthetic and functional foundations of
graphic design in the digital field, including the use of colors, typography, interactive elements,
user experience (UX), and user interface (UI) in the design of tourism websites and applications.

In the applied part, the researcher developed a comprehensive digital strategy for the visual identity
of the city of Alexandria, aiming to highlight its cultural and historical assets through an advanced
digital presence capable of addressing both local and international audiences. The strategy
included designing an interactive website for the city along with a digital advertising campaign
using artificial intelligence (AI) and computer-generated imagery (CGI) technologies. The
campaign presented a modern visual narrative of Alexandria’s landmarks such as the Bibliotheca
Alexandrina, the Citadel of Qaitbay, the Roman Theatre, and the Kom El Shoqafa Catacombs,
through three-dimensional scenes and an engaging cinematic style.

The website was designed according to user-centered design principles, characterized by ease of
navigation and responsiveness across different devices. It featured an attractive visual interface
combining simplicity and functionality. The visual identity elements included colors and logos
inspired by the city’s maritime and architectural character, emphasizing its dual identity as both a
historical and modern city. Visual motion and rhythmic design elements were also used to enhance
user interaction and encourage exploration and participation.

The study reached a set of important findings, most notably:

« Digital media has become a pivotal tool in activating tourism, as tourists now rely on
interactive media when planning their trips, making digital media not merely a promotional

channel but a space for experience and influence.
o Graphic design is a strategic element in building a tourism identity, as it reinforces trust

and belonging through visuals, colors, and typography that create a unified and attractive

visual impression of the city.
o The integration between digital media and graphic design creates an interactive vis‘ual
narrative capable of capturing attention and reinforcing visual memory, thereby enhancing
the competitiveness of tourist destinations in global markets.
User Interface (UI) and User Experience (UX) design are fundamental pillars for the
success of digital tourism platforms, as aesthetic and smooth design increases user
interaction and retention.
Modern technologies such as artificial intelligence, CGI, and virtual reality have become
effective tools for visually reviving heritage and re-presenting it in contemporary forms
that attract different age groups.
o Targeted digital advertising through social media platforms is among the most effective
means of influencing tourists’ decisions, especially with the growing reliance of younger

generations on visual platforms and short-form content.
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