Study

demonstrates that greater technological disengagement is linked to richer,
more memorable, and transformative tourist experiences. These findings
expand the theoretical understanding of tourist behavior by introducing
technological disengagement as an important antecedent to memorable travel
experiences. In practical terms, the results offer valuable guidance for
destination managers and tourism providers to design and market
technology-free or digital detox packages that respond to the growing
demand for authentic, mindful, and restful travel.
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This study investigates the relationship between technological
disengagement and the tourist experience. A quantitative descriptive design
was adopted to determine the extent to which disengagement from
technology influences tourists’ experiences. A structured questionnaire was
administered to 451 travelers in Egypt who voluntarily disconnected from
digital devices during their trips or expressed interest in such practices. SPSS
v.26 was used to analyze the data, employing both descriptive and inferential
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This study aims to examine the relationship between digital detox tourism
(DDT) motivators and tourist experience using a quantitative descriptive
approach. Data were collected through a structured questionnaire
administered to 451 travelers in Egypt who had participated in or shown
interest in DDT. The data were analyzed using SPSS (v.26), employing both
descriptive and inferential statistical techniques. The results revealed a
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motivational drivers lead to richer and more satisfying tourist experiences.
The findings highlight the importance of understanding DDT motivators in
guiding technology-free travel and provide practical implications for tourism
stakeholders in designing customized and meaningful digital detox
experiences, while contributing to the growing literature on sustainable and
technology-free tourism.
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