heritage sites such as the Graeco-Roman Museum can improve visitor
satisfaction, encourage return visits, and enhance favorable word-of-mouth
advertising. The study highlights the necessity of effectively maintaining
authenticity to foster significant and enduring visitor experiences,
establishing cultural heritage assets as vital aspects of sustainable tourism.
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This study examines the influence of perceived authenticity on the
behavioral intentions of cultural heritage visitors at the Graeco-Roman
Museum in Alexandria. In July 2024, the researchers conducted a survey,
collecting data from 300 museum visitors and assessing 236 valid
responses. The research utilizes structural equation modeling (SEM) with
The Effect of WarpPLS to investigate the interconnections among perceived authenticity,
Authenticity tourist satisfaction, perceived value, quality of experience, and emotional
towards responses. The results demonstrate that authenticity significantly improves
Cultural tourist satisfaction, perceived value, and the overall quality of the
Heritage Culture experience. Tourists who perceive the museum as an authentic experience
1 Touristgs’ Heritage engage with a greater sens% of belonging, resulting in a higher Wiﬁingness 2024 10.21608/ PéJlTO|1.72024.32200
Behavioral Management | to recommend the site or revisit. The research stresses that authenticity is '—
Intention: Case crucial in influencing emotional reactions, including joy and nostalgia,
Study of the hence enhancing tourists' attachment to the cultural heritage site.
Graeco-Roman This research is significant due to its practical consequences for museum
Museum administration and cultural tourism. Facilitating genuine encounters at
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